,f'onsumertsm Collectlon Book
ists

lAdult Non-f ctlon

Badmer AIlan Hunt M/ndfu/ness in the
. Marketplace: Compassronate
. Responses to Consumerism.:
~ Berkeley CA: Parallax 2002 ISBN
,1888375248

Cook Danlel Thomas The i

 .Children’s C/oth/ng Industry and the
" Rise of the Child Consumer.

' »,2004 ISBN 082233268X

" Thomas H. Affluenza: The All-
Consum/ng Ep/dem/c San _
 Francisco,CA: Berrett-Koehler
' Publlshers 2002 ISBN 1576751996

Happ/ness /n an Era of Excess
‘Princeton, NJ: University Press,
1999 ISBN 0691070113

Frank Thomas The Conquest of Coo/
-‘Business Culture, Counterculture,

{L.and the Rise of Hip Consumerism.
Chiéago University of Chicago
Press 1997 ISBN 0226260127

Gladwell Malcolm The 7'/pp/ng Pomt
 Boston: Little Brown 2002.
ISBN 0316316962

Hams Dannel Cute, Qua/nt Hungry, and
- Romantic: the Aesthetics of
Consumensm New York: Basic

‘ Books 2001 ISBN 0465028489

Commod/f' cation of C/z//dnood the S

* Durham; Duke University Press =

'Llndstrom Martm and Seybold Patl’lCIa B

. i’:Llnn, Susan Consumlng}/(ids the Host//e
Mllner, Murray Freaks Gee/cs and Coo/

De Graaf John, Wann Davud and Naylor &

Pnncen T, Manlates, M. F, ancl IConca“K‘ |
o ’Quart Allssa Branded the Buy/ng and

. Roberts Donaldf‘F'K/ds and Medla /n
- Sohor Juhet B. Born to Buy The -

Strasberger Victor C., and Wllson Barbara

*:asn Kalle Cu/ture Jam How to Reverse S

— America’s Suicidal Consumer. binge,

~and Why We Must, New York: |

S HarperCoIlms, 2000 ISBN CEL
'0688178057 o

BRANDch/ld Insrghts into the Minds

- of Todays Global Kids and their

__Relationships with Brands. Sterlmg,
~VA: Kogan Page, 2003. ISBN
s -;j]0749438673 (hardcover)

- Takeover of Ch//dhood New York:
New Press, 2004 ISBN 1565847830

kids: American Teenagers, Schoo/s
~and the Culture of Consumpt/on =
New York: Routledge, 2004 ISBN
0415948304 ‘ ey

Eds. Confronting Consumerism. The
Cambridge, MA: MIT Press, 2002
ISBN 0262661284 i

Se///ng of 7'eenager5 Cambndge
MA: Perseus Pubhshmg, 2004. ISBN
0738206644 / 0738208620 (pbk)

- America. New York
- Universn.y Press 2004 ISBN
, 0521527902 .

" Commercialized Child and the New:
~ Consumer Culture. New York:
Scnbner 2004. ISBN 068487055X 5

1, Children, Ado/escents and the
- Media. Thousand Oaks CA: SAGE
~ Publications, 2002. ISBN ' j

- 0761921257

49




d, Anne, and Thompson, Beth.
- Kidfluence: Why Kids Today Mean
Busmess Toronto: McGraw-Hill

Ryerson 2001. ISBN 0071416226

Underhm Paco. The Ca// of the Mall: the

Sutglﬁe'»l‘i?

- Simon & Schuster 2004 ISIN
0743235916

- of Shopping. New York: Simon &
Schuster 2@02 ISBN 0684849143

Zollo Peter Wlse Up to 7'een5 InS/ghts

- Into Marketing and Advertising fo
- Teenagers. lthaca, NY: New
- Strategist Pubhcatlons 1999 ISBN
1885070209 e i

YA Non-fictlon "

- Teen Investors. Pnnceton NJ:
_ Bloomberg Press 2000. ISBN
‘ 1576600394

Day, Nancy Advertlsmg lnformat/on or

 Guide for Teens: Eight Steps to
Hawng More Money Than Your
Parents Ever Dreamed of. New York:
Ftresrde 2002 :

Graydon, Sharl Made You /_ook How

- Advertising Works and Why You
Should Know. Toronto: Annick Press,
2003 ISBN 1550378147

Schwartz Stuart and Conley, Cralg
\ Budget/ng Your Money. Mankato,

Tenuto James and Schwartzwald Susan}

Geography of Shopping. New York:

2 YA Flctlon o
Underhlﬂ Paco Why We Buy The chence ‘ o

: Lar/y New York: H.Holt, 2001.

'Westerfeld Scott. So Yesterday New York
‘Pengurn 2004 ISBN 159514000X

: ;.?:Anderson M. T Feed Cambndge MA
o Candlewrck 2002 ISBN 0763622591

Bamford Janet Street Wlse A Gu1de for | . i t
o _Useful Lmks for lerarlans 2

- : Teachlng for Change Burldrng Socxal
‘ Justrce, Starting in the Classroom

~ http://www. teachm forchan e. or [

manipulation?. H|ll3|de, N.J.; Enslow; :
P ubhshers 1999 ISBN 0766011062 i Teen Hoop[a an lnternet gurde for teens

Garner Davxd The Mot/ey Foo/ Investment L act|V|sm html

Behlnd Consumptlon and consumerlsm

- http://www.globalissues. orqfr radeRelate_[
: Consumnt;on/Chlldren asp

- Advancement of Media Educatron

- MN: Capstone High/Low Books, ™
: 1999 ISBN 0736800441' : :

Get Real: A Student’s Gwde to ]
Money and Other Practical Matters
San Diego, CA: Harcourt Brace
‘ Jovanowch 2001. ISBN
0156005956 o

Tashjlan Janet The Gospel Accord/ng to

ISBN 0805063781 *ALA Best 4
Books for Teens 2002 ]

http://archive.ala. orq/teenhooo _[

Medlatheracy com: Resources for the :

WWW, medlahteracv com
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